
Get Smart at Google
10 Things you can do in 10 Minutes
(plus a lot more)



Start here
1. Subscribe to these 4 newsletters: Thinkwithgoogle, YouTube Trends, YouTube Re:View, Doubleclick Newsletter

2. Bookmark these 5 tools: Google Trends, Google Correlate, Shopping Insights, YouTube Trends, Consumer Barometer

3. Subscribe to these 5 Youtube Creators: Lilly Singh, Rhett and Link, Slow-mo Guys, Bethany Mota, Epic Rap Battles

4. Subscribe to these 5 Brand Channels: GoPro, Red Bull, Walmart, Old Spice, Nike Women, 

5. Subscribe to these 5 Google Channels: YouTube Advertisers, YouTube Spotlight, Google, Google Maps, 360 Videos

6. Download these 2 apps: Primer, Arts and Culture

7. Bookmark these 3 guides: Creator Playbook for Brands on YouTube, Winning the Shift to Mobile, Rich Media Gallery

8.  Follow these 3 blogs:  Agency Blog, Doubleclick Blog, YouTube Trends

9. Follow these 5 Twitters: @Youtube, @Google, @YouTubeAdvertisers, @thinkwithgoogle, @googleatap

10. Add this Chrome Extension: vidIQ Vision

11. Dig Deeper: More Thought Leadership, More Creative Inspiration, More Cool New Tech 

https://getsubscriptions.withgoogle.com/newsletter/thinkwithgoogle/signup?_ga=1.40873764.786627701.1447774798
https://youtubetrends.withgoogle.com/
https://getsubscriptions.withgoogle.com/newsletter/youtubereview/signup?_ga=1.2665654.786627701.1447774798
https://getsubscriptions.withgoogle.com/newsletter/doubleclick/signup
https://www.google.com/trends/
https://www.google.com/trends/correlate
https://shopping.thinkwithgoogle.com/
https://www.youtube.com/trendsdashboard
https://www.consumerbarometer.com/en/
https://www.youtube.com/user/IISuperwomanII
https://www.youtube.com/user/rhettandlink2
https://www.youtube.com/user/theslowmoguys
https://www.youtube.com/user/Macbarbie07
https://www.youtube.com/user/ERB
https://www.youtube.com/user/GoProCamera
https://www.youtube.com/user/redbull
https://www.youtube.com/user/Walmart
https://www.youtube.com/user/oldspice
https://www.youtube.com/user/NikeWomen
https://www.youtube.com/user/advertise
https://www.youtube.com/user/YouTube
https://www.youtube.com/user/Google
https://www.youtube.com/user/googlemaps
https://www.youtube.com/channel/UCzuqhhs6NWbgTzMuM09WKDQ
https://play.google.com/store/apps/details?id=com.google.android.apps.primer&hl=en
https://play.google.com/store/apps/details?id=com.google.android.apps.cultural&hl=en
https://www.thinkwithgoogle.com/playbooks/youtube.html
https://www.thinkwithgoogle.com/collections/micromoments-guide.html
http://richmediagallery.com/
http://adwordsagency.blogspot.com/
http://doubleclickadvertisers.blogspot.com/
http://youtube-trends.blogspot.com/
https://twitter.com/YouTube
https://twitter.com/google
https://twitter.com/YTAdvertisers
https://twitter.com/ThinkwithGoogle
https://twitter.com/GoogleATAP
http://vidiq.com/apps/vision/


Thought Leadership



Think with Google

What it is:
Our primary publishing engine for the advertising 
world, including research, insights, tools, and data.

How to make the most of it:
Subscribe to the newsletter.

Play around with the Tools:

• Shopping Insights

• Google Trends

• YouTube Dashboard

• Customer Journey

• Consumer Barometer

https://getsubscriptions.withgoogle.com/newsletter/thinkwithgoogle/signup?_ga=1.40873764.786627701.1447774798
https://shopping.thinkwithgoogle.com/
https://shopping.thinkwithgoogle.com/
https://www.google.com/trends/
https://www.google.com/trends/
https://www.youtube.com/trendsdashboard
https://www.youtube.com/trendsdashboard
https://www.thinkwithgoogle.com/tools/customer-journey-to-online-purchase.html#!/the-us/arts-and-entertainment/large/generic-paid-search
https://www.thinkwithgoogle.com/tools/customer-journey-to-online-purchase.html#!/the-us/arts-and-entertainment/large/generic-paid-search
https://www.consumerbarometer.com/en/
https://www.consumerbarometer.com/en/


Google Trends

What it is:
A tool to dig into search trends, uncover insights 
about what people are looking for and how they are 
thinking about it.You can compare search volume 
by search query, across geos., timeframes, search 
arena (YT search, web search etc) and category.

Try this query:
Put in yogurt; look at how it drops in December.  What’s 
like yogurt, but more of a treat?  Compare to “pudding”.  
What does this tell you about people in December (and 
what should a yogurt brand do about it?)

Or this one:
Put in "DUI."  Filter for US.  Notice the top states on the 
map that most frequently search for "DUI."  Now put in 
"drunk driving."  Look at the top states for drunk driving 
searches.  Language matters, so think about what you 
really want to learn.

Pro-tip:
Subscribe to any query you set up to get updates on it by 
clicking the + sign in the upper right.

Get the screensaver

Keep an eye on trending searches in 
real-time, across the world.

https://www.google.com/trends/
https://www.google.com/trends/hottrends/visualize


Shopping Insights (beta)

What it is:
Explore shopping trends and behaviors across 
the US. Dig into regional insights, compare 
demand across geographies and look at mobile 
vs desktop interest.

More on the sources of data here and its uses 
here.

Try this query:

What did the El Nino rains do for Hunter Boots?

https://shopping.thinkwithgoogle.com/about/
https://shopping.thinkwithgoogle.com/about/
https://shopping.thinkwithgoogle.com/about/
https://shopping.thinkwithgoogle.com/about/
https://shopping.thinkwithgoogle.com/about/
https://shopping.thinkwithgoogle.com/all/Ow8MQ/
https://shopping.thinkwithgoogle.com/all/Ow8MQ/
https://shopping.thinkwithgoogle.com/


Google Correlate

What it is:
An insights tool that connects patterns in 
searches with real-world trends (like the Flu 
Tracker).

Try this query:

Put in "ice cream."  You'll see a high correlation 
with grilled salmon.  This does not mean people 
want grilled salmon flavored ice cream- it means 
people are thinking about grilling out, enjoying 
the outside, having summer food.  Correlate is all 
about loose connections that can sometimes 
surprise you.

https://www.google.com/trends/correlate
https://www.google.com/trends/correlate


YouTube Trends
What it is:

Explore and compare top trending videos by 
geography, demographics. Understand what your 
audience is looking at, and looking for.

Try this query:

<please share your favorite>

https://www.youtube.com/trendsdashboard
https://www.youtube.com/trendsdashboard


Consumer Barometer
What it is:
A set of tools built around global data about who is 
connected, via what devices, and how they are 
using the internet based around surveys conducted 
for Google by TNS Infratest

Try this query:

Build a graph to answer this question:

What proportion of Nordic internet users under 35 
use a connected device while watching TV?

What motivates high income Germans to watch 
videos?

https://www.consumerbarometer.com/en/help/
https://www.consumerbarometer.com/en/help/
https://www.consumerbarometer.com/en/help/
https://www.consumerbarometer.com/en/help/
https://www.consumerbarometer.com/en/graph-builder/?question=V18&filter=country:germany%7Cincome:high
https://www.consumerbarometer.com/en/graph-builder/?question=V18&filter=country:germany%7Cincome:high
https://www.consumerbarometer.com/en/graph-builder/?question=V18&filter=country:germany%7Cincome:high
https://www.consumerbarometer.com/en/graph-builder/?question=V18&filter=country:germany%7Cincome:high
https://www.consumerbarometer.com/en/


Public Data Explorer
What it is:
A data visualization tool that pulls in public data like 
US Census, World Bank, Eurostat and many others

Try this query:

<Please share your favorite>

https://www.google.com/publicdata/
https://www.google.com/publicdata/


Micro-Moments Guide
What it is:
A guide to micro-moments, the intent-rich 
moments that customers are reaching out, and 
how your brand can be there.  It includes 
strategies, success stories and best practices.

Find the answer to this question:

How should you think about multi-device 
behavior?

https://www.thinkwithgoogle.com/articles/connecting-the-dots-measuring-your-micromoments-strategy.html
https://www.thinkwithgoogle.com/articles/connecting-the-dots-measuring-your-micromoments-strategy.html
https://www.thinkwithgoogle.com/articles/connecting-the-dots-measuring-your-micromoments-strategy.html
https://www.thinkwithgoogle.com/articles/connecting-the-dots-measuring-your-micromoments-strategy.html
https://www.thinkwithgoogle.com/articles/connecting-the-dots-measuring-your-micromoments-strategy.html
https://www.thinkwithgoogle.com/articles/connecting-the-dots-measuring-your-micromoments-strategy.html
https://www.thinkwithgoogle.com/articles/connecting-the-dots-measuring-your-micromoments-strategy.html
https://www.thinkwithgoogle.com/research-studies/micromoments-guide-pdf-download.html


Doubleclick Digital Marketing
What it is:

Articles, case studies and research on 
digital advertising, covering programmatic, 
mobile, measurement, video, creative and 
search. (It also contains sell-side 
perspectives).

How to make the most of it:

Bookmark it.

https://www.doubleclickbygoogle.com/
https://www.doubleclickbygoogle.com/
https://www.doubleclickbygoogle.com/
https://www.doubleclickbygoogle.com/
https://www.doubleclickbygoogle.com/
https://www.doubleclickbygoogle.com/


Marketer’s Almanac

What it is:

Seasonally focused collections of data and 
insights with key opportunities for brands 
and marketers, like Super Bowl, holiday 
shopping to help you plan

How to make the most of it:

Bookmark it and subscribe, 

https://www.thinkwithgoogle.com/marketers-almanac/
https://www.thinkwithgoogle.com/marketers-almanac/
https://www.thinkwithgoogle.com/marketers-almanac/


Primer

What it is:
A free mobile edu app for marketers by Google. It 
teaches marketing in bite-size lessons that can be 
done anywhere you have 5 minutes free. 

We created it to give marketers a fast way to keep 
their skills sharp. 

Try these lessons:
Short, Sweet & Powerful: Crafting Creative Briefs from Droga5

Branded Content & Native Ads: Engage Your Audience from 
Buzzfeed

Keep Mobile Users Engaged In and Out of Your App from Google

Where to jump in:

Download the app

https://www.yourprimer.com/app/en/lesson/creativebrief/0
https://www.yourprimer.com/app/en/lesson/creativebrief/0
https://www.yourprimer.com/app/en/lesson/brandedcontent/0
https://www.yourprimer.com/app/en/lesson/mobileengagement/0
https://www.yourprimer.com/app/en/lesson/mobileengagement/0
http://www.yourprimer.com/
http://www.yourprimer.com/
http://www.yourprimer.com/


Twitter if you want it

@YouTube
What you’ll find:
Tweets on music, trends and all that is 
awesome in the world of YouTube.

@Google
What you’ll find:
News and updates from 
Google

@Doubleclick
What you’ll find
Research, cases, product 
updates, events

@Think with Google
What you’ll find:
Google’s take on fresh marketing 
and a look at what’s next.

@GoogleATAP
What you’ll find:
Epic Shit from our advanced 
technologies and projects group

@YouTubeAdvertisers
What you’ll find:
The latest inspiration in ad creative, 
digital storytelling, and video.

https://twitter.com/YouTube
https://twitter.com/google
https://twitter.com/google
https://twitter.com/GoogleATAP
https://twitter.com/ThinkwithGoogle
https://twitter.com/ThinkwithGoogle
https://twitter.com/doubleclick
https://twitter.com/doubleclick
https://twitter.com/YTAdvertisers


Google Consumer Surveys

What it is:
An inexpensive, rapid survey tool to get a 
quick read on your audience, idea, or 
creative

http://www.google.com/insights/consumersurveys/home


Blogs to feed your head

What it is:
Agency news and updates

What it is:
Digital marketing and data-driven 
creative news and cases

What it is:
YouTube trends news and insights

http://adwordsagency.blogspot.com/
http://adwordsagency.blogspot.com/
http://doubleclickadvertisers.blogspot.com/
http://doubleclickadvertisers.blogspot.com/
http://youtube-trends.blogspot.com/
http://youtube-trends.blogspot.com/


Creative 
Inspiration



6 YouTube Creators to follow
Lilly Singh aka Superwoman
Who she is:
Indo-Canadian Comedian and 
vlogger

Rhett and Link
Who they are:
Comedy duo with a daily show

Slow-Mo Guys
Who they are:
Science and tech duo who 
blow things up. In slow-mo.

Bethany Mota
Who she is:
Beauty/fashion blogger with 
her own line at Aeropostale

Epic Rap Battles of History
What it is:
Comedic video series featuring 
epic rap battles between familiar 
figures.

What’s up Moms
What it is:
Mom-oriented humor and 
community channel

https://www.youtube.com/user/IISuperwomanII
https://www.youtube.com/user/rhettandlink2
https://www.youtube.com/user/theslowmoguys
https://www.youtube.com/user/theslowmoguys
https://www.youtube.com/user/Macbarbie07
https://www.youtube.com/user/ERB/featured
https://www.youtube.com/channel/UCMfXv2enRXepxG92VoxfrEg


YouTube Creator Playbook for Brands

What it is:
A playbook for your YouTube presence, 
from formulating your content strategy, to 
optimizing for your audience to measuring 
your success.

Find the answer to this question:
How can you optimize a video description 
to make it most effective?

https://www.thinkwithgoogle.com/playbooks/optimize-your-content.html
https://www.thinkwithgoogle.com/playbooks/optimize-your-content.html
https://www.thinkwithgoogle.com/playbooks/optimize-your-content.html
https://www.thinkwithgoogle.com/playbooks/optimize-your-content.html
https://www.thinkwithgoogle.com/playbooks/optimize-your-content.html
https://www.thinkwithgoogle.com/playbooks/optimize-your-content.html
https://www.thinkwithgoogle.com/playbooks/optimize-your-content.html
https://www.thinkwithgoogle.com/playbooks/youtube.html


6 YouTube Brand Channels to follow
GoPro
Channel:
3.8 million subscribers

Red Bull
Channel:
5 million subscribers

Walmart
Channel:
123k subscribers

Old Spice
Channel:
541k subscribers

Nike Women 

Channel:
183k subscribers

Volvo Trucks
Channel:
158k subscribers
(more than just Van Damme)

https://www.youtube.com/user/GoProCamera
https://www.youtube.com/user/redbull
https://www.youtube.com/user/Walmart
https://www.youtube.com/user/oldspice
https://www.youtube.com/user/NikeWomen
https://www.youtube.com/user/NikeWomen
https://www.youtube.com/user/VolvoTrucks


6 YouTube/Google Channels to follow
YouTube Advertisers

What you’ll find:
Insights, research and conversation 
about how to use YouTube and 
where video is headed.

YouTube Spotlight

What you’ll find:
What's new and trending from music
to culture to Internet phenomena,
across YouTube, all in one place.

Google

What you’ll find:
Official channel with info on new 
products, technologies and 
happenings

Nat&Lo

What you’ll find:
Two Googlers explore all of the tech 
within Google as their 20% project. 
Fun and smart.

Google Maps

What you’ll find:
Highlights from the Maps world, 
including amazing stories from 
around the globe.

360 Video

What you’ll find:
All the most popular and compelling 
VR videos on YouTube..

https://www.youtube.com/user/advertise/featured
https://www.youtube.com/user/YouTube
https://www.youtube.com/channel/UCf4AIjSwE-E2TggCPdm-z-A/featured
https://www.youtube.com/channel/UCzuqhhs6NWbgTzMuM09WKDQ


Rich Media Gallery
What it is:
A collection of the latest and greatest rich 
media examples, with a breakdown of the 
tools used to create them.

Find the answer to this question:
How did Vichy change their sunscreen ad for 
Moms with kids? 

How about if she was near a pharmacy?

http://richmediagallery.com/detailPage?id=12600
http://richmediagallery.com/detailPage?id=12600
http://richmediagallery.com/detailPage?id=12600
http://richmediagallery.com/detailPage?id=12600
https://www.richmediagallery.com/


YouTube Lineups Explorer
What it is:
All of Google Preferred Lineups--top creators 
organized by affinities like Beauty and 
Fashion, Music, Gaming and Auto--for the US, 
UK and other major geos.

Find the answer to this question:
Who are the top Parenting channels in the UK 
(and how can I buy them in bulk)?

http://youtube.com/yt/lineups/uk-parenting.html
http://youtube.com/yt/lineups/uk-parenting.html
http://youtube.com/yt/lineups/uk-parenting.html
http://youtube.com/yt/lineups/uk-parenting.html
http://youtube.com/yt/lineups/index.html


Mobile UX Guide
What it is:
A collection of articles that explore how to 
design for mobile apps and sites, including 
research on app discoverability, designing for 
multi-screen experiences, and building for 
sales conversion.

Related Content:
Run your mobile site through our Page Speed 
Insights tool to see how fast (or slow) your 
mobile site is.

https://developers.google.com/speed/pagespeed/insights/
https://developers.google.com/speed/pagespeed/insights/


Arts and Culture
What it is:
Explore artworks, artifacts, and more from 
over 850 museums, archives, and 
organizations worldwide that have 
partnered with Google Cultural Institute to 
bring their collections and stories online.

Where to jump in:

Download the app

https://play.google.com/store/apps/details?id=com.google.android.apps.cultural&hl=en/
https://play.google.com/store/apps/details?id=com.google.android.apps.cultural&hl=en/


DoubleClick Studio Certification
What it is:
Free courses and a studio exam to help you 
learn how to build rich media in a variety of 
scalable formats including Lightbox, 
Mastheads and dynamic units

https://getstudiocert.appspot.com/


Google Web Designer
What it is:
Free professional grade HTML5 authoring 
tool to simplify production as Flash 
disappears and devices proliferate.

Has both a design view and a code view to 
allow designers and developers to 
collaborate on a project easily. 

https://www.google.com/webdesigner/


Creator Search (non-Google, but good)

What it is:
Global search for YouTube Creators, 
searchable by geo, subject and (in paid 
versions) demographics and other 
categories.

https://peg.co/
https://peg.co/


Social Bakers (non-Google, but good)

What it is:
Searchable database of channels, including by 
category, geo, growth, etc.  Also have tools that let 
you monitor certain channels.

http://www.socialbakers.com/statistics/youtube/
http://www.socialbakers.com/statistics/youtube/


vidIQ Vision (non-Google, but good)

What it is:

vidIQ Vision is a Google Chrome extension that 
helps you understand more metrics that are 
leading to the success of a particular video, how 
the video is being shared, promoted, what the 
metadata and keywords associated with it is and 
much, much more.

Also provides keyword data when searching in 
YouTube showing how competitive that search is, 
what the search volume for that query is and 
associated queries.

http://vidiq.com/apps/vision/


Cool 
New Tech



Cardboard
What it is:
Affordable VR viewer that you can print and 
send for your brand to give immersive 
experiences for everyone.

New York Times
Displaced

War of Words 360 Channel on YT
Everything 360 in 
one place

https://www.google.com/get/cardboard/
https://www.google.com/get/cardboard/
https://play.google.com/store/apps/details?id=com.im360nytvr&hl=en_GB
https://play.google.com/store/apps/details?id=com.BDH.WarofWords
https://www.youtube.com/channel/UCzuqhhs6NWbgTzMuM09WKDQ


Nat and Lo

What it is:

Two Googlers who explore all of the new 
technologies that Google works on in a fun and 
approachable way.

@natandlo

https://www.youtube.com/channel/UCf4AIjSwE-E2TggCPdm-z-A
https://twitter.com/natandlo
https://twitter.com/natandlo


ATAP (Advanced Tech and Projects)

YouTube Channel   
G+   
Twitter

Project Jacquard Tango

Project Soli Spotlight StoriesProject ARA

What it is:
Experimental tech division of Google

https://www.youtube.com/user/GoogATAP
https://www.youtube.com/user/GoogATAP
https://plus.google.com/+GoogleATAP/videos
https://plus.google.com/+GoogleATAP/videos
https://twitter.com/GoogleATAP
https://twitter.com/GoogleATAP
https://www.google.com/atap/project-jacquard/
https://www.google.com/atap/project-tango/
https://www.google.com/atap/spotlight-stories/
https://twitter.com/projectara?lang=en


Magic Leap

Main Site

Twitter

Blog

What it is:
Not-yet-public augmented reality 
technology

https://www.magicleap.com/#/home
https://www.magicleap.com/#/home
https://twitter.com/magicleap
https://twitter.com/magicleap
http://www.magicleap.com/#/blog
http://www.magicleap.com/#/blog


Research 
At Google
Main Site

Twitter

Blog

https://research.google.com/
https://research.google.com/
https://twitter.com/googleresearch
https://twitter.com/googleresearch
http://googleresearch.blogspot.com/
http://googleresearch.blogspot.com/


Android
Official Blog

Twitter

Developer site

Android Experiments

http://officialandroid.blogspot.com/
http://officialandroid.blogspot.com/
https://twitter.com/android
https://twitter.com/android
http://developer.android.com/index.html
http://developer.android.com/index.html
https://www.androidexperiments.com/
https://www.androidexperiments.com/


Main site

The Developer Show

What it is:
A weekly recap show of all the news 
for developers every week.

https://developers.google.com/
https://developers.google.com/
https://www.youtube.com/playlist?list=PLOU2XLYxmsII8REpkzsy1bJHj6G1WEVA1


Chrome
Official Blog

Twitter

Developer site

Chrome Experiments

https://chrome.googleblog.com/
https://chrome.googleblog.com/
https://twitter.com/googlechrome
https://twitter.com/googlechrome
https://developers.google.com/web/tools/chrome-devtools/?hl=en
https://developers.google.com/web/tools/chrome-devtools/?hl=en
https://www.chromeexperiments.com/
https://www.chromeexperiments.com/


Waze

What it is:
Google’s crowdsourced traffic app, fueled by 
the world’s largest community of drivers 
with cool location-based opportunities for 
brands to advertise.

Site

Blog

Twitter

http://www.eater.com/2015/6/10/8759605/colonel-sanders-voice-gps-navigation-system-kfc-waze
http://www.techtimes.com/articles/60592/20150615/waze-app-directions-terminator-genisys-arnold-schwarzenegger.htm
https://brandfolder.com/waze
https://brandfolder.com/waze
https://thecompass.waze.com/
https://thecompass.waze.com/
https://twitter.com/waze
https://twitter.com/waze


Nest

What it is:
Google’s home products, including an API 
for building out the connected home.

https://nest.com/


Dev Art

What it is:
Gallery of art that is made with code, 
including toolkits, platforms and APIs.

No longer being updated, but lots of cool 
stuff here.

https://devart.withgoogle.com/#/


Thank you!


